GLOBAL AMAZON
MEDIA REPORT
| Q32025

PRIME BIG DEAL DAYS

RRRRR

DDDDDDDDD

PODEAN




Table of Contents

03 Overview: About the Report

04 | Q32025 Global Index

09 Q3 2025 Trends

12 Prime Big Deal Days Global Index

16 Prime Big Deal Days 2024 vs 2025

19 Amazon News & Media Updates

Global Amazon Media Report: Q3 2025 with Prime Big Deal Days Recap 2



About the Report

The Global Amazon Media Q3 2025 Report delivers a comprehensive
analysis of advertising performance across Amazon's most strategic
markets. Drawing on data from over 100 clients across 13 countries and 25
categories, with ad spend exceeding eight figures, this report highlights

the trends shaping Amazon’s dynamic media landscape.

Covering the United States (US), United Kingdom (UK), Australia (AU),
Mexico (MX), Germany (DE), and Canada (CA), the report breaks down
performance shifts, campaign trends, and market-specific behaviors to

help brands fine-tune their Amazon strategies.

Included in this edition is a global recap of Prime Big Deal Days (PBDD)
that highlight campaign outcomes across major markets during this key
sales event period. The analysis explores how results varied regionally,

year-over-year, and how it compared to the July Prime Day event.

With a global perspective, this report equips brands to navigate Amazon’s
complex advertising landscape. Whether preparing for seasonal events
like PBDD or adapting to ongoing market shifts, brands can leverage
these insights to maximize their media investments and drive lasting

growth.
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Q3 2025 Global Index

Mexico Continues to Maintain
the Lowest CPC Rates Globally

Cost-per-click (CPC) values remain consistent across the globe, with
Mexico standing out as a clear exception. The market continues to
benefit from Sponsored Ads traffic discounts of up to 65%. Since
Podean began publishing this report, Mexico has consistently

recorded the lowest CPCs among all major global markets.
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Q3 2025 Global Index

Australia and Germany Set the
Benchmark for Sales Efficiency

Australia and Germany continue to record the highest sales-per-
click (SPC) rates globally. Australia, in particular, continues to have
very strong SPC values compared to other global markets, leading

this category for the sixth straight quarter.
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Q3 2025 Global Index

UK Leads Global Conversion
Rates for the 4th Straight Quarter

The United Kingdom continues to hold the highest Sponsored Ads
conversion rates worldwide, marking its fourth consecutive quarter
at the top. In contrast, Mexico reports the lowest conversion rate
among global markets, a trend that aligns with its significantly lower

CPC levels.
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Q3 2025 Global Index

Australia Outperforms in
Sponsored Ads Engagement

Globally, click-through rates (CTR) for Sponsored Ads remain
relatively consistent across markets, with Australia standing out as
the exception. In Q3, the Australian market recorded a 60% higher

engagement rate compared to the global average.

CTR IndeXx
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Q3 2025 Trends

Sponsored Ads Traffic and Spend
Continue Strong YoY Growth

Globally, Sponsored Ads traffic and spending continue to show solid
year-over-year growth, supported by Amazon's evolving ad offerings.
Amazon's recent decision to pull out of Google Shopping ads had an
impact on this upward trend. In Q3 2025, Sponsored Ads click traffic
and spend rose by 25% and 26%, respectively, compared to Q3 2024.

Global Overall Sponsored Ads
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Q3 2025 Trends

Sponsored Ads Outperform DSP
in YoY Growth

For the second consecutive quarter, DSP failed to surpass
Sponsored Ads in year-over-year growth. In Q3 2025, DSP recorded
only modest gains compared to Q3 2024, with a 7% increase in

clicks and just a 1% rise in overall spend on the platform.

Global Overall DSP
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Prime Big Deal Days Global Index

Brazil and Mexico Record Largest CPC
Discounts During Prime Big Deal Days

Globally, cost-per-click (CPC) varied greatly during Prime Big Deal
Days (PBDD). The Brazilian and Mexican markets saw the highest
discount during the promotion period. They both saw roughly 70%
cheaper CPCs. This aligns with the overall trends Podean has

published in the quarterly media benchmarks.
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Prime Big Deal Days Global Index

European Markets Lead in Conversion
Rates While Mexico Lags Behind

Mexico saw the lowest conversion rate, for Sponsored Ads, of the
global market, aligning with the cheaper CPCs of this market. This
region saw a 60% lower conversion rate as compared to other major
regions. Three European markets, UK, Germany, and Italy, saw the

strongest conversion rates during Prime Big Deal Days.
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Prime Big Deal Days Global Index

UAE and Australia Outperform Global
Markets in SPC Performance

Sales-per-click (SPC) values were consistent globally, with the
exception of the United Arab Emirates and Australian markets, which
outpaced the rest of the major markets. They saw roughly 40% greater

SPC values during the promotional period.
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Prime Big Deal Days 2024 vs 2025

Prime Big Deal Days Drives Strong
YoY Growth in Ad Clicks and Spend

Prime Big Deal Days continues to play a larger role in Q3 planning for
many advertisers. Overall ad clicks and ad spend grew on the
platform year-over-year. Respectively, each metric grew at 38% and
40%. This was fueled by higher click-through rates and increased

cost-per-click values, both of which also saw year-over-year gains.

Prime Big Deal Days (YoY)
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Prime Big Deal Days 2024 vs 2025

Prime Big Deal Days Show YoY Growth
but Still Trails July Prime Event

While it saw significant year-over-year growth, Prime Big Deal Days
still pales in comparison to the July Prime event period. Over the past
two years, sales during Prime Big Deal Days have averaged only

about 40% of those achieved during the July event.

Amazon Deal Days Index

2025

@ +21% YoY vs. PBDD 2024
¥ —44% vs. Prime Day 2025
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Amazon News & Media Updates

Amazon Media Updates &
Upcoming Key Events

Netflix Ad Inventory Coming
to Amazon DSP in Q4

Amazon is expanding its DSP reach

through a landmark partnership with
Netflix, giving advertisers access to the
streaming giant’s ad inventory across 12
global markets beginning in Q4. The
collaboration combines Amazon’s
commerce-driven audience targeting
with Netflix's premium streaming
environment. This partnership streamlines
third-party connected TV (CTV) buying,
potentially lowers buying fees, and
unlocks new opportunities for brands to
reach high-intent audiences through

connected TV.

Complete TV Enters Open
Beta in the US

Amazon's Complete TV is now available
in open beta for US advertisers. Built
within Amazon DSP, the platform allows
advertisers to plan, manage, and
optimize streaming TV campaigns
across Prime Video and premium
publishers. With Al-powered budget
recommendations, low programmatic
fees, and integrated performance
analytics, Complete TV consolidates
campaign management into one

efficient hub for CTV media buying.

DSP Launches Performance+
Insights (Beta)

The new Performance+ Insights beta
brings transparency and control to
Amazon DSP’s machine learning—-driven
audience targeting. Through metrics like
Shopper Insights and Time-to- Convert
advertisers gain deeper visibility into
how audiences are identified and

engaged.
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